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Reasons for not using reusable.

Our Individual, Social and Material Change Model (developed by Southerton et al, 2011) working sessions
identified the following influencing factors preventing use of reusable cups. Those in bold were considered
most impactful.

Individual Level

Values, Beliefs and Attitudes

Think disposable cups are recyclable
Reusables are dirty/unhygienic

Don’t want to coffee, but often only drink

Costs and Benefits
Disposables are easy and convenient
Effort of washing up

half It costs more to ‘eat in’
You get more in a takeaway
Values, Beliefs, Attitudes Costs Qf buying a reus?ble cup
Agency i Potential penalty for disposable
Remembering to bring a cup Costs & Benefits
Emotions
AgErI\Icy Emotions
Skills Brand Loyalt
Skills R rand S
Knowing how to recycle
INDIVIDUAL
Habit

We throw everything away
Like to change drink type, and also size

Social Level

Roles and Identity
Disposable cups have branding -

reusables all look different —
Loyalty to brand > ~ o
”

) ~ Tastes
4 Roles & Identity h Reusable cups make coffee taste
Norms 4 N different
Disposable cups are upfront and visible 7 Norms Tastes/ Cleanliness of reusables
Everyone drinks takeaways —7 \
Poor recycling practices across the I \
board Institutions Meanings Meanings
| China = desirable item, gets stolen
T—— \ | | Takeaway fits with ‘feel’ of venues
2hstitutions -~ I can afford to throw things awa
No café in the library - have to bring ) Rlzfat:i\'g:s(ﬁig; &F:E';'; / J Y
takeaway \
Café’s are noisy places to work \ Opinion Lead
Branded café is resistant to offering N 2 pinion Leaders .
reusable solutions ~ SOCIAL P Sefuor management use disposables - SU
Venue staff need to ask if it's for S _——_- officers and Iec’furers'
takeaway Colleagues using disposables
Networks and Relationships
, S , Study groups and meetings take
* Those in bold identified as most important place in cafes
Knowing staff who work at venue

Material Level



http://www.gov.scot/Publications/2013/06/8511/2

Infrastructure

Technologies

Infrastructure .
Storage for chinaware Objects
No lockers

No facilities for cleaning china/glass in some

Staff can use staff room facilities catering outlets
Choose takeaway in case of no seats - not
enough space in venues

Staff can sit at desks

Café’s not all very welcoming

There is nowhere to wash reusables

Objects
Finding the right reusable cup

Don't own reusable containers

China cups are mismatched

Hassle factor- reusable cups leak, too
much stuff to carry

i

Rules and Regulations Time and Schedules
Seating can be used by people not buying anything Less time to get across campus )
People are allowed to take drinks into the library and Don't have time to sit in and drink o * Those in bold
lecture theatres Size of drinks — takes longer than meeting time to identified as most
People can take disposal cups from one venue to drink all . ) important. Those
another but not china ones. Cups need lids. Don't always know when you'll want a drink in bold green are

relevant to staff
Rules &

lme &

Regulations Schedules

MATERIAL

Following the pilot implementation, a student survey indicated the following reasons for not using a
reusable cups.

1% 1%% 3% Why student’s might not use a reusable cup?
2%

0,
30% m | forget to take it with me when leaving the

house
= |t's a hassle to carry around a reusable cup

= | always put my disposable cups in the recycling
bin instead
= 'm worried coffee / tea will leak into my bag

16%

u There’s nowhere to wash the cup if | want more
than one drink

= | don’t think the discounts offered for using a
reusable cup are worth it

9%

The biggest influencers on those changing to reusables were self-reported as increased awareness (43%),
followed by access to a reusable cup (30%), and monetary saving (11%)

Top Tips for a Reusable Coffee Cup Campaign

e Choose a levy over a discount, as evidenced through a study by Cardiff University

e Make your scheme convenient — York’s YorCup scheme reached 43% reusable cup use levels by
allowing scheme members to ‘lend’ reusable cups and hand back for washing. They only carry around
a band to prove their membership.



https://orca.cf.ac.uk/109996/1/sustainability-10-00873.pdf

Advertise the scheme far and wide — increased awareness was self-reported as the biggest influence
on behaviour change to reusables (43%)

Increased awareness is self-reported the biggest influencer on behaviour (43%), followed by access to
a reusable cup (30%), and monetary saving (11%)

Provision of on-site washing facilities in visible/advertised location — this was the 2" most prominent
reason that people did not use a reusable cup

Leakage is a major concern and should be addressed by cup choice & the provision — identified as the
3" most prominent reason for not using a reusable cup

Enlist ambassadors, student officers and staff leaders to help ‘explain the issue’ and the impact of the
campaign — based on staff feedback.

If a levy is posed reallocate funds to staff and student chosen projects, to prevent the assumption of
‘money making’ — based on staff feedback.

Brand your reusable cups to compete with branded disposables




